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1. INTRODUCTION 
The development of information and communication technology, particularly social media, has undergone 
a profound transformation in the business landscape (Kamar et al., 2022). Social media platforms, as primary 
means for social interaction, business communication, and information exchange, have initiated significant 
changes in business strategies and market interactions. The implications of this increasingly dominant role 
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A B S T R A C T  

The advancements in information and communication technology, particularly social 
media, have dramatically altered the business landscape. Social media has become a 
primary platform for social interaction, business communication, and information ex-
change, creating new opportunities for innovation and economic growth. The purpose 
of this research is to delve deeper into how the use of social media influences innovation 
and economic growth from a macroeconomic standpoint. This research employs a lit-
erature review methodology with a qualitative approach using descriptive analysis. 
Data for this study are sourced from Google Scholar spanning from 2008 to 2023. The 
findings indicate that social media has emerged as a major driving force in reshaping 
the global economic landscape through facilitating information exchange, brand image 
formation, relationships with resources and new opportunities, and shifting commu-
nication paradigms among governments, corporations, and society. Despite its signif-
icant potential to drive innovation and economic growth, social media also faces seri-
ous challenges such as trust and data privacy issues, the spread of misinformation, 
and digital access disparities. It is crucial to comprehensively understand the impact 
of social media on the dynamics of the global economy to take necessary steps in har-
nessing its positive potential while addressing associated challenges and risks. 
 
 

A B S T R A K  

Perkembangan teknologi informasi dan komunikasi, khususnya media sosial, telah 
mengubah lanskap bisnis secara drastis. Media sosial telah menjadi platform utama 
bagi interaksi sosial, komunikasi bisnis, dan pertukaran informasi, menciptakan pelu-
ang baru untuk inovasi dan pertumbuhan ekonomi. Tujuan penelitian ini adalah un-
tuk menyelidiki secara lebih mendalam bagaimana penggunaan media sosial memen-
garuhi inovasi dan pertumbuhan ekonomi dari sudut pandang makroekonomi. Metode 
penelitian ini merupakan sebuah tinjauan pustaka dengan pendekatan kualitatif yang 
menggunakan analisis deskriptif. Penelitian ini mengambil data dari Google Scholar 
dalam rentang waktu tahun 2008 hingga 2023. Hasil studi menunjukkan bahwa me-
dia sosial telah menjadi kekuatan pendorong utama dalam mengubah landskap 
ekonomi global melalui fasilitasi pertukaran informasi, pembentukan citra merek, hub-
ungan dengan sumber daya dan peluang baru, dan perubahan paradigma komunikasi 
antara pemerintah, perusahaan, dan masyarakat. Meskipun memiliki potensi besar 
untuk mendorong inovasi dan pertumbuhan ekonomi, media sosial juga menghadapi 
tantangan serius seperti masalah kepercayaan dan privasi data, penyebaran informasi 
palsu, dan kesenjangan akses digital. Penting untuk memahami secara menyeluruh 
dampak media sosial dalam dinamika ekonomi global untuk mengambil langkah-
langkah yang diperlukan dalam memanfaatkan potensi positifnya sambil mengatasi 
tantangan dan risiko yang terkait. 



ISSN 3025-5104 Rokhadi: A Study on the Role of Social Media in Driving Innovation … 

have spawned various innovative opportunities and triggered significant economic growth (Ausat et al., 
2023). 
 Social media has become a bridge that facilitates and accelerates access to information, while also 
opening the door to extensive collaboration between individuals and organizations from diverse back-
grounds (Tarigan et al., 2023). This capability not only expedites the innovation process but also facilitates 
the exchange of ideas and fundamental knowledge. Moreover, social media drives the creation of new prod-
ucts and services relevant to market needs, through the exploration of various perspectives and inputs from 
globally dispersed communities (Maitri et al., 2023). 
 The utilization of social media by companies is not limited to marketing aspects, customer service, 
and market analysis but also significantly contributes to operational efficiency improvement and market 
reach expansion (Subagja et al., 2022). Social media, as a versatile tool, can support entrepreneurial promotion 
and strengthen ties between businesses, investors, and consumers. Furthermore, the presence of companies 
in the social media ecosystem enables closer collaboration among stakeholders, through platforms facilitating 
the exchange of ideas, feedback, and relevant information for business advancement and sustainable eco-
nomic growth (Chung et al., 2017). 
 In the context of increasing social media adoption in various sectors of economic life, it becomes 
important to delve into its long-term impacts on overall economic growth. Comprehensive analysis is re-
quired to deeply understand how social media plays a role in shaping productivity, driving innovation in 
specific sectors, influencing market structures by facilitating broader and faster access to information, and 
impacting income distribution through evolving economic dynamics. 
 Although social media provides significant benefits, it cannot be ignored that there are several chal-
lenges and risks that have the potential to disrupt. For example, issues regarding individual privacy, data 
security, the spread of fake content or misinformation, and the potential dependency on certain platforms, 
all can have detrimental impacts on both economic and societal aspects at large (Nasery et al., 2023). Under-
standing this complexity and vulnerability is essential in formulating effective policies and strategies to main-
tain a balance between the benefits and risks associated with the use of social media in economic and social 
contexts. 
 Therefore, the aim of this research is to investigate more deeply how the use of social media affects 
innovation and economic growth from a macroeconomic perspective, with a focus on identifying the mech-
anisms that drive or hinder the positive impact of social media in accelerating economic growth and promot-
ing innovation. 

 
2. THEORETICAL FRAMEWORK AND HYPOTHESES 
Social Media 
Social media refers to digital platforms that enable users to interact, share content, and engage in communi-
cation activities online (Ohara, 2023). Within the social media ecosystem, users can create personal or busi-
ness profiles, and they can post content such as text, images, and videos to share with their networks. Inter-
active features such as comments, likes, and shares allow users to participate in discussions, provide feed-
back, and spread information quickly and widely. Social media platforms also provide tools for organizing 
and filtering content, as well as offering users a personalized experience based on their interests and activities 
(Sutrisno et al., 2023). Some popular examples of social media platforms include Facebook, Twitter, Insta-
gram, LinkedIn, and YouTube. Through social media, individuals, businesses, and organizations have easier 
and faster access to information, social interaction, and collaboration opportunities, making it an integral part 
of modern life and the global business landscape (Azzaakiyyah, 2023; Purnama & Asdlori, 2023). 
 
Innovation 
Innovation refers to the process of creating or introducing something new or different that brings added 
value or benefit (Tusriyanto et al., 2023). It involves the development of new ideas, concepts, or solutions that 
can result in positive changes in various fields, such as technology, business, social, or cultural realms. Inno-
vation not only encompasses the creation of new products or services but also includes changes in processes, 
business models, or paradigms that result in increased efficiency, quality, or added value (Suherlan & 
Okombo, 2023). The importance of innovation lies in its ability to respond to challenges, seize opportunities, 
and solve complex problems, thereby enhancing competitiveness, economic growth, and overall societal 
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well-being. In the business context, innovation often serves as a key factor in distinguishing successful com-
panies from those that are not, as it enables companies to produce products and services that are more ap-
pealing to consumers, improve operational efficiency, and generate sustainable competitive advantages 
(Wanof, 2023). 

 
Economic Growth 
Economic growth refers to a quantitative increase in the economic activity of a country or region, measured 
by indicators such as Gross Domestic Product (GDP), per capita income, or employment rates (Howitt & 
Weil, 2008). It reflects the expansion in the production of goods and services, investment, consumption, and 
overall income within a certain period of time. Economic growth is an important indicator of the economic 
health of a country and serves as a primary goal of government economic policies. Sustainable economic 
growth, which occurs without triggering uncontrollable inflation or pressure on natural resources and the 
environment, is considered a crucial factor in enhancing overall societal welfare (van Niekerk, 2020). It can 
create new job opportunities, increase average incomes, expand access to healthcare and education services, 
and improve living standards. However, it is important to note that sustainable economic growth must also 
align with principles of social justice, equality, and environmental sustainability to ensure its benefits are 
widely distributed and can be experienced by all segments of society both now and in the future. 

Macroeconomics 
Macroeconomics is a branch of economics that studies the behavior, structure, and performance of the econ-
omy as a whole, at the national, regional, or global levels (Tsai, 2019). The main focus of macroeconomics is 
on large economic variables such as Gross Domestic Product (GDP), inflation, unemployment rates, eco-
nomic growth, and monetary and fiscal policies that affect the overall economic conditions. The goal of mac-
roeconomics is to understand and analyze aggregate economic phenomena and investigate the factors influ-
encing economic growth, price stability, and overall societal welfare (Asafo-Adjei et al., 2023). Through this 
approach, macroeconomics aids in designing effective economic policies to achieve macroeconomic goals 
such as sustainable economic growth, unemployment reduction, price stability, and more equitable income 
distribution. Additionally, macroeconomics also considers the interactions between various economic sec-
tors, as well as economic relations among countries that can affect the overall global economic conditions. 
 
3. RESEARCH METHOD 
The methodology of this research is a literature review with a qualitative approach using descriptive analysis. 
This study draws data from Google Scholar spanning from the years 2008 to 2023. Initially, this research 
obtained 50 articles related to the chosen topic. However, through strict selection, only 24 articles met the 
inclusion criteria and relevance set. These articles were then analyzed in-depth to identify key findings, pat-
terns, and trends related to the role of social media in driving innovation and economic growth from a mac-
roeconomic perspective. Descriptive analysis was used to present and interpret the findings from the selected 
articles, focusing on describing characteristics, main themes, and relationships between the concepts studied. 
A qualitative approach was used to understand the broader context of the phenomenon under investigation 
and to explore various perspectives, opinions, and interpretations emerging from the existing literature. 
Thus, this method aims to provide a comprehensive understanding of the role of social media in the economic 
context, using a deep and reflective approach to the information available in the latest academic literature. 
 
4. DATA ANALYSIS AND DISCUSSION 
In the continually evolving digital era, the role of social media has become a major driving force in reshaping 
the global economic landscape. From a macroeconomic perspective, studies on the role of social media in 
fostering innovation and economic growth highlight how these platforms influence individual behavior, in-
teractions among economic actors, and ultimately, patterns of overall economic growth. 
 Initially, social media played a crucial role in facilitating faster and widespread exchange of infor-
mation among individuals and economic entities. Thanks to platforms like Twitter, Facebook, LinkedIn, and 
Instagram, innovative ideas can be quickly disseminated and published globally in an instant. This has made 
it easier for economic actors, ranging from giant corporations to small-scale entrepreneurs, to access human 
resources, capital, and potential markets more readily (Surya et al., 2021). From a macroeconomic perspec-
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tive, this phenomenon has the potential to enhance productivity and efficiency, ultimately providing a sig-
nificant boost to overall economic growth. 
 Social media not only serves as a communication channel but also plays a crucial role in shaping 
brand image and corporate reputation. By implementing smart marketing campaigns and directly interacting 
with consumers through platforms like Twitter, Facebook, and Instagram, companies can leverage social 
media to build more intimate and meaningful relationships with their audiences (Dwivedi et al., 2021). 
Through this approach, social media becomes a powerful tool in driving innovation in products and services, 
as companies can quickly respond to feedback received from consumers, thereby enabling the creation of 
solutions more suited to the dynamics of evolving market needs. 
 Additionally, social media has played a significant role in bridging economic actors with new re-
sources and opportunities. With platforms like LinkedIn, professionals have the opportunity to network with 
colleagues in the same profession, explore job opportunities, and share knowledge and experiences. This 
phenomenon results in more efficient facilitation of human capital flow, allowing individuals to expand their 
reach in seeking innovative and collaborative opportunities. Through active interaction on social media, eco-
nomic actors can directly engage in a dynamic ecosystem, which in turn can open doors to greater growth 
and success in professional and business realms (Gárgoles & Ambás, 2023). 
 However, despite its great potential in driving innovation and economic growth, social media also 
faces serious challenges. One of the main challenges is the issue of trust and data privacy. Major controversies 
related to data, such as those experienced on the Facebook platform, have raised deep concerns about the use 
of personal data and have sparked demands for stricter regulations in data management (Quach et al., 2022). 
If not handled properly, these challenges have the potential to hinder the expected pace of innovation and 
economic growth from the penetration of social media across various sectors. Comprehensive efforts are 
needed to address these issues to maintain the sustainability and integrity of the increasingly integrated dig-
ital ecosystem. 
 Furthermore, social media not only functions as a platform for disseminating information but can 
also be a source of inaccurate or biased information, which can potentially influence economic decision-mak-
ing processes and even cause instability in markets (Ausat, 2023). The implications are significant, under-
scoring the importance for governments and regulatory bodies to develop frameworks that not only promote 
transparency and accountability in the use of social media in an economic context but also encourage sus-
tainability in providing reliable information. By adopting approaches based on principles of ethics and in-
tegrity, these efforts will help reduce the risks associated with the spread of inaccurate information and 
strengthen public trust in economic information presented through social media. 
 Awareness of the increasingly dominant role of social media has had a significant impact on trans-
forming the communication paradigm between governments, companies, and society. In this context, gov-
ernments are increasingly adopting social media as a means to interact directly with their citizens, dissemi-
nate public information, and mobilize support for specific policies and programs. This phenomenon reflects 
a shift towards a more open and responsive communication environment to the economic needs and aspira-
tions of society (Verhoef et al., 2021). The impact creates opportunities to enhance public trust and promote 
inclusive economic growth, where active participation from various stakeholders in discussions and deci-
sion-making processes is key to achieving mutually desired goals. 
 In addition to serving as a platform for organizing social and political movements, social media has 
also become an important means of mobilizing support for broader social and economic change. Real-life 
examples such as the "Buy Local" movement or environmental campaigns driven through social media plat-
forms illustrate how these platforms can influence consumer behavior and shape new market trends. The 
presence of social media as an effective tool in advocating for significant economic issues, such as environ-
mental sustainability, economic justice, and corporate social responsibility, highlights its crucial role in voic-
ing societal aspirations and emphasizing the importance of collective action in achieving meaningful change 
(Ali et al., 2015). Awareness of the power of social media as an instrument for progressive economic advocacy 
is becoming increasingly urgent in efforts to create a more sustainable and inclusive society. 
 However, when analyzing the role of social media within the macroeconomic framework, it is im-
portant to realize that its impact is not uniform and can deepen existing economic inequalities. While social 
media has the potential to empower individuals and groups previously marginalized to participate in the 
digital economy, the disparity in access to digital technology and limitations in digital skills also have the 
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potential to widen the economic gap between those with access and skills and those without. This phenom-
enon underscores the importance of strengthening digital inclusion and enhancing digital literacy as integral 
parts of inclusive economic strategies, so that all layers of society can benefit from digital advancements and 
not be left behind in an increasingly digitally connected economy. 
 Social media has the potential to be a significant source of economic uncertainty, especially in the 
context of the spread of false information or hoaxes that can potentially trigger social tensions, disrupt market 
stability, and undermine public trust overall (Kholid et al., 2023). The impact is evident, as hoaxes spread 
rapidly through social media platforms can have widespread negative effects on social and economic condi-
tions. Therefore, it is imperative for governments, companies, and society collectively to develop effective 
strategies to address these challenges and ensure that social media can be a positive force supporting inno-
vation and sustainable economic growth. Cross-sector collaboration is crucial in building robust systems to 
address inaccurate information, thus minimizing the potential damage it poses to economic stability and 
overall social welfare. 
 In drawing conclusions, studies on the role of social media in driving innovation and economic 
growth from a macroeconomic perspective highlight the complexity and impacts generated by these plat-
forms in shaping the dynamics of the global economy. With a deep understanding of how social media in-
fluences individual behavior, interactions among economic actors, and patterns of overall economic growth, 
we can take necessary steps to harness the positive potential of social media while addressing the associated 
challenges and risks. Thus, it is hoped that social media will continue to serve as a catalyst for accelerating 
the creation of a more inclusive, innovative, and sustainable economy in the future, by promoting social 
inclusion, accelerating innovation pace, and shaping a business ecosystem responsive to the ever-changing 
dynamics in an increasingly advanced digital era.  
 
5. CONCLUSION, IMPLICATION, SUGGESTION, AND LIMITATIONS 
Social media has emerged as a major driving force in reshaping the global economic landscape through fa-
cilitating information exchange, brand image formation, relationships with resources and new opportunities, 
and changing communication paradigms between governments, corporations, and society. Despite its sig-
nificant potential to drive innovation and economic growth, social media also faces serious challenges such 
as trust and data privacy issues, the spread of misinformation, and digital access disparities. It is crucial to 
thoroughly understand the impact of social media on the dynamics of the global economy to take necessary 
steps in harnessing its positive potential while addressing associated challenges and risks. 
 By understanding the role of social media in the economy, governments, corporations, and society 
can develop strategies to leverage its positive potential in driving innovation and economic growth. Compa-
nies can use social media to build closer relationships with consumers and respond to feedback quickly, 
while governments can use it to interact directly with citizens and mobilize support for inclusive economic 
policies. However, it is important to pay attention to protecting trust and data privacy and addressing digital 
access disparities to ensure that everyone can access the benefits of social media fairly. 
 To harness the positive potential of social media in the economy, governments and regulatory bodies 
need to develop frameworks that promote transparency, accountability, and sustainability in its use. Com-
panies also need to invest in smart and responsive communication strategies on social media while paying 
attention to consumer privacy and trust. Additionally, collaborative efforts from all parties are needed to 
address challenges such as the spread of misinformation and digital access disparities. 
 Studies on the role of social media in the economy should consider that its impact is uneven and can 
deepen economic inequalities. Moreover, social media can also be a source of economic uncertainty through 
the spread of misinformation or hoaxes. Therefore, in developing strategies to leverage social media in the 
economy, it is important to consider both of these challenges and ensure that the approaches taken account 
for diversity and inclusivity. 
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