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Abstract. In the era of globalization and increasingly fierce business competition, innovation has
become the primary key to a company's success. Companies that continuously generate new
innovations possess a significant competitive advantage, enabling them to sustain and thrive in
rapidly changing markets. However, the primary challenge for companies today is how to
optimize their innovation processes in continually evolving and complex contexts. This research
aims to explore the role of social networks and knowledge management in enhancing innovation
in competitive business environments, with a focus on the potential for inter-company
collaboration. This research method employs a qualitative approach, focusing on literature review
and descriptive analysis. Initially, literature search was conducted through Google Scholar with a
time frame from 2000 to 2024. The study findings indicate that in the era of globalization and
increasingly fierce business competition, the traditional paradigm emphasizing pure competition
has shifted. Collaboration and innovation have become the foundation for success and sustainable
competitive advantage. Leveraging social networks, knowledge management, and a collaborative-
supportive work culture are key to creating an environment that fosters sustainable growth and
innovation. The utilization of technology also plays a crucial role in strengthening social networks
and facilitating effective knowledge management.
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1. Introduction

The current era of global business has led to increasingly intense competition across various industry
sectors [1], [2]. Companies worldwide compete to gain market share, expand their global presence, and maintain
competitive advantages [3]. In this scenario, the ability to continuously innovate becomes a key factor for the
survival and growth of companies. Innovation not only enables companies to meet the ever-changing market
demands but also creates sustainable competitive advantages.

In the business context, social networks refer to the relationships among individuals, groups, and business
entities both within and outside the company that facilitate the exchange of ideas, information, and resources.
Strong social networks can serve as sources of inspiration and support for the company's innovation process [4].
Through diverse and extensive connections, companies can access new knowledge, industry trends, and
collaboration opportunities that can accelerate their innovation processes.

Knowledge management is an effort to effectively manage the knowledge held by individuals, groups, and
organizations [5]. By systematically collecting, storing, sharing, and utilizing knowledge, companies can
facilitate their innovation processes. Knowledge management aids in identifying and utilizing relevant
knowledge to create new solutions, avoiding redundancy and duplication, and promoting organizational learning
[6].

With the increasing complexity and dynamics of the global market, the business paradigm has shifted from
pure competition to inter-company collaboration [7]. Collaboration not only allows companies to expand their
reach and leverage greater resources but also creates new opportunities for innovation. Through strategic
partnerships and alliances, companies can combine their expertise, share risks, and produce more innovative and
efficient solutions [8].
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Despite the recognized importance of social networks, knowledge management, and collaboration in
enhancing innovation, there are challenges in integrating and optimizing these elements in the competitive
business context. One of the main challenges is identifying the best practices for effectively managing and
utilizing social networks, as well as ensuring that knowledge management is applied holistically throughout the
organization.

Therefore, this research aims to explore the role of social networks and knowledge management in
enhancing innovation in competitive business environments, with a focus on the potential for inter-company
collaboration. It is hoped that through a better understanding of how to manage and utilize social networks and
knowledge effectively, companies can strengthen their innovation capabilities and remain competitive in
increasingly complex and dynamic markets.

1.1 Collaboration

Collaboration refers to the process in which individuals, groups, or entities work together to achieve
common goals or solve complex problems [9]. In a business context, collaboration involves sharing resources,
knowledge, and expertise among companies or individuals with the aim of creating greater added value than can
be achieved independently [10]. Through collaboration, various parties can combine their skills and resources to
identify new opportunities, overcome obstacles, and generate innovative solutions that may not be attainable
individually. This collaborative process allows for the exchange of ideas, knowledge, technology, and other
resources, creating an environment where innovation can develop organically. Thus, collaboration becomes a
crucial strategy in creating added value and strengthening competitive advantages in the ever-changing and
complex business context.

1.2 Innovation

Innovation refers to the process or outcome of creating something new or different that provides added
value or benefits to individuals, organizations, or society as a whole [11]. It involves developing creative ideas
into products, services, or processes that are more effective, efficient, or meet unmet needs [12]. Innovation can
occur in various fields, including technology, business, education, healthcare, and many more. It often involves
the combination of knowledge, technology, and creativity to create new solutions that change the way we do
things or solve existing problems [13]. Additionally, innovation can also involve cultural or paradigm shifts that
result in positive changes in how we interact with the world around us. In a business context, innovation is key
to maintaining competitiveness, improving efficiency, and creating added value for customers, which in turn
enables long-term growth and success for the company [14].

1.3 Social Networks

Social networks refer to connections between individuals, groups, or entities within a community or social
environment that enable the exchange of information, support, and resources [15]. This includes interactions
among network members, both directly and through social media and other digital platforms. Social networks
create important communication channels where individuals can share ideas, experiences, and knowledge, as
well as expand the coverage and accessibility of information [16]. Additionally, social networks facilitate the
formation of collaborative relationships and cooperation, both in personal and professional contexts. Through
social networks, individuals can expand their circles, build reputations, and gain the support needed to achieve
their goals. In a business context, social networks are crucial as they can help companies build relationships with
customers, business partners, and other stakeholders, as well as gain valuable market insights and identify new
opportunities.

1.4 Knowledge Management

Knowledge management is a systematic approach to identifying, managing, and leveraging the knowledge
held by individuals, groups, or organizations to be effectively applied in achieving business or organizational
goals [17]. It involves processes of collecting, storing, managing, and disseminating relevant knowledge to
support decision-making, innovation, and organizational learning. Knowledge management aims to address
challenges in managing complex and abstract intellectual assets in a systematic and structured manner. It also
involves efforts to build an organizational culture that promotes knowledge sharing, collaboration, and
continuous learning [18]. Through knowledge management, organizations can improve operational efficiency,
reduce redundancy, facilitate innovation, and enhance decision-making quality. Knowledge management is
critical in the current information age where fast access and timely use of knowledge can provide significant
competitive advantages for companies.
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1.5 Competitive Business

Competitive business refers to companies or organizations that are able to survive and thrive in a market
filled with intense competition [19]. In this context, competitive businesses have the ability to effectively meet
customer needs, produce high-quality products or services, and adapt quickly to market changes and industry
trends. Competitive businesses also tend to have clear competitive advantages, whether through product
innovation, effective marketing strategies, operational efficiency, or strong differentiation from their
competitors [20]. Additionally, competitive businesses are also able to maintain their market share by
developing strong relationships with customers, maintaining a good reputation, and continually improving the
quality of their products or services. In this way, competitive businesses not only succeed in ever-changing
markets but also leverage new opportunities for sustainable growth and expansion.

2. Method

This research method employs a qualitative approach with a focus on literature review and descriptive
analysis. Firstly, literature search is conducted through Google Scholar with the range of years from 2000 to
2024. From the initial search, a total of 50 articles relevant to the research topic are found. However, through a
stringent selection process based on predefined inclusion and exclusion criteria, only 32 articles qualify for use
in this study. Article selection is based on relevance to the research topic, novelty of information, research
methodology quality, and depth of analysis presented. After gathering relevant articles, a qualitative approach is
employed to analyze the content of these articles. Descriptive analysis is conducted by identifying and
summarizing the main findings of each article, as well as describing patterns or common themes emerging from
the reviewed literature. This qualitative approach and descriptive analysis will help in understanding in-depth
the concepts and findings related to the use of social networks and knowledge management in enhancing
innovation in the competitive business context.

3. Result and Discussion

In the context of globalization and heightened business competition, there has been a significant paradigm
shift away from a pure competition emphasis. Amidst the complexity of the modern market, business success is
not solely determined by competitive product excellence or pricing. Instead, collaborative strategies leveraging
social networks and knowledge management serve as the primary foundation for achieving sustainable
innovation and enduring competitive advantage. In this context, cooperation and integration with stakeholders
are key to addressing the increasingly complex and dynamic challenges in today's global business environment.

In the contemporary era dominated by the dynamics of globalization and the evolving business landscape,
collaborative and innovative paradigms become central pillars for organizational success. It's no longer just
about building from the ground up but rather about exploring the abundance of skills, resources, and ideas both
internally and externally within the organization. Extensive social networks, whether formed through solid
business partnerships, structured strategic alliances, or dynamic industry communities, pave the way for broader
access to diverse knowledge and perspectives. This phenomenon inspires productive idea exchanges, creates
opportunities for experiential learning based on others' successes and failures, and promises synergistic
collaboration potential in generating unexpected and innovative solutions amidst evolving business challenges
[21].

The role of knowledge management in facilitating collaboration and innovation within organizations has
become increasingly crucial in facing the complexities of contemporary business dynamics [22]. By
implementing measured and effective practices in knowledge collection, storage, management, and sharing
processes, companies can create ecosystems supporting the formation of synergistic cross-departmental
collaborations and accelerating their innovation cycles [23]. Through the adoption of sophisticated collaborative
platforms, well-managed discussion forums, or structured internal knowledge bases, organizations can ensure
that the wealth of knowledge possessed by individuals within them is easily accessible to other coworkers. This
not only expands access to relevant information but also facilitates productive idea exchanges and deep insights,
which, in turn, can inspire sustainable innovation and strengthen the organization's competitive position in the
ever-changing global market.

Nevertheless, a significant challenge that arises in fostering collaboration is the effort to build and
strengthen a work culture that encourages it. Adopting a culture that prioritizes values such as transparency,
trust, and teamwork is crucial in creating an environment where collaboration and innovation can organically

pg. 381



Journal of Contemporary Administration and Management (ADMAN)
ISSN: 2988-0394 Print / 2988-3121 Online

Vol 2, Issue 1, April 2024, Page 379-385

DOI: https://doi.org/10.61100/adman.v2il.156

flourish [24]. Here, the role of organizational leaders is vital in providing guidance and ensuring consistent
support for collaborative activities. They need to encourage active participation in collaborative activities,
strengthen collective ownership of shared goals, and give proper recognition to individuals who contribute to
achieving collective success. Thus, strengthening a culture that facilitates collaboration is not just a tactical
aspect but a strategic investment in building a solid foundation for organizational growth and sustainability in an
era filled with dynamic challenges.

In a business context characterized by high levels of competition, integrating collaboration and knowledge
management elements becomes an imperative strategy to maintain relevance and achieve sustainable
competitive advantage. Companies that can optimize their social network structures, leverage available
collective knowledge assets, and foster a collaborative work culture will have a stronger position in facing
challenges and seizing opportunities in the ever-changing global market [25]. More than just seizing temporary
advantages, competition through collaboration forms a solid foundation for organic growth and long-term
sustainability. Innovation arising from cross-team cooperation not only enhances the company's competitiveness
in dealing with rapid market changes but also creates significant added value for internal and external
stakeholders, solidifying the organization's position in an increasingly interconnected and complex business
ecosystem [26].

In this challenging business landscape, fostering collaboration also underscores the need to leverage
technology as a means to strengthen social networks and facilitate efficient knowledge management.
Collaborative platforms, cloud-based applications, and knowledge management systems stand out as invaluable
tools in accelerating information flow, enabling cross-team and cross-geographic collaboration, and enhancing
accessibility to existing knowledge. The adoption of this technology not only facilitates smooth communication
and collaboration but also forms a solid digital infrastructure foundation for limitless idea exchange and
innovation unbounded by physical or time constraints [27]. By optimally leveraging these technological tools,
organizations can create a dynamic and responsive ecosystem where collaboration becomes much more flexible,
responsive, and productive, supporting strategic steps towards achieving sustainable business goals.

Additionally, in the effort to compete through collaboration, such strategies also consider the changes
occurring in the dynamics of relationships between companies and their customers, suppliers, and even
competitors. By forming close strategic partnerships with customers and suppliers, companies can gain deeper
insights into market needs and expectations, while accelerating innovation cycles by leveraging resources
beyond organizational boundaries. Collaboration with customers provides opportunities to directly listen to their
feedback, identify market trends, and tailor products and services to evolving needs. Meanwhile, partnerships
with suppliers can expand supply networks, enhance operational efficiency, and drive product and process
innovation [28]. Furthermore, collaboration with competitors, although initially seeming counterintuitive, can
yield beneficial synergies such as knowledge and experience exchange, industry standard development, or even
pooling resources to address common challenges [29]. Thus, leveraging collaboration with various external
stakeholders can provide significant strategic advantages for companies in facing the complexity and uncertainty
of the current business environment.

In the context of competing through collaboration paradigm, it is not only about acknowledging the
importance of collaboration between companies and their customers, suppliers, and competitors but also
appreciating the value of collaboration emerging among competitors themselves. Forms of collaboration such as
industry consortia, industry forums, or other collaborative initiatives serve as crucial channels in addressing the
complexity and dynamics of the evolving industry. In some scenarios, sharing knowledge and resources among
competitors can create significant mutual benefits, especially in terms of product standardization, innovation
development, or even building industry infrastructure that serves common interests. Such collaborations not
only stimulate growth and innovation across the industry but also create synergies that provide competitive
advantages for the parties involved, while strengthening overall industry stability and resilience. Therefore,
strengthening collaboration among competitors not only positively impacts the organizational level but also
enriches and strengthens the entire industry ecosystem [30].

While collaboration is an essential element in stimulating innovation in a competitive business
environment, it's important to emphasize that collaboration itself is not the ultimate goal to be achieved. The
primary objective of competing through collaboration strategies is to create added value for customers,
strengthen the company's competitive position, and ensure long-term sustainable growth [31]. Therefore, while
collaboration can be a highly effective tool in achieving these goals, clear strategies, strong leadership, and
consistent focus are still needed to direct collaborative efforts towards achieving larger business objectives. This
requires a strong vision, awareness of customer needs and expectations, and the ability to manage relationships
and contributions from various parties effectively [32]. By strengthening collaboration in the right context,
companies can harness the synergistic power of partnerships and cross-functional, cross-departmental, and
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cross-organizational cooperation to achieve sustainable competitive advantages, drive innovation, and better
meet stakeholder expectations.

In conclusion, competing through collaboration entails a paradigm shift from competition towards
cooperation, leveraging social networks and knowledge management as means to accelerate innovation and
strengthen competitiveness. By integrating collaborative elements into its business strategy, companies can
create an environment that not only supports growth and innovation but also enables long-term success in
navigating the dynamics of constantly changing markets. This indicates the need for a proactive, collaboration-
oriented approach as an integral part of the organizational culture, driven by a commitment to continuous
renewal and adaptation to external environmental changes. Through strong and structured collaboration with
both internal and external partners, companies can create synergies that generate significant added value, expand
innovation capacity, and build a solid foundation for long-term success. Thus, competing through collaboration
is not just a business strategy but also a philosophy that fosters evolution and sustainable growth in this dynamic
business world.

4. Conclusion

In the era of globalization and increasingly intense business competition, the traditional paradigm
emphasizing pure competition has shifted. Collaboration and innovation have become the foundation for success
and sustainable competitive advantage. Leveraging social networks, knowledge management, and a
collaborative-supportive work culture are keys to creating an environment conducive to growth and sustainable
innovation. The utilization of technology is also crucial in strengthening social networks and facilitating
effective knowledge management. Therefore, recommendations based on the findings of this research include: a.
Strengthening a collaborative-supportive work culture, focusing on values such as transparency, trust, and
teamwork. b. Implementing technology as a means to reinforce social networks and facilitate effective
knowledge management, such as collaborative platforms, cloud-based applications, and knowledge management
software. c. Transforming the dynamics of relationships with customers, suppliers, and competitors through
strategic partnerships and cross-sector collaborations. d. Setting clear objectives and maintaining consistent
focus in collaborative efforts, ensuring that collaboration is directed towards creating added value for customers
and strengthening the company's competitive position. e. Encouraging active participation in collaborative
activities and recognizing contributors to create an environment that supports long-term growth, innovation, and
success in an ever-changing market.

References

[1] I. A. Jusman, A. M. A. Ausat, and A. Sumarna, “Application of ChatGPT in Business Management and
Strategic Decision Making,” Jurnal Minfo Polgan, vol. 12, no. 2, pp. 1688-1697, 2023, doi:
https://doi.org/10.33395/jmp.v12i2.12956.

[2] S. Sahtoni, N. Hati, N. Kurniati, A. M. A. Ausat, and S. Gadzali, “Analyzing the Self-Pay Benefits of
Starting a Small Business,” Journal on Education, vol. 5, no. 3, pp. 10291-10296, 2023, Accessed: Feb.
22, 2023. [Online]. Available: https://jonedu.org/index.php/joe/article/view/1924

[3] I. Rustiawan, A. M. A. Ausat, S. S. Gadzali, Suherlan, and H. K. Azzaakiyyah, “Determinants of
Employee Dedication to the Company as a Whole,” Community Development Journal: Jurnal
Pengabdian Masyarakat, vol. 4, no. 1, pp. 708-712, 2023, doi: 10.31004/cd].v4i1.12454.

[4] D. Palacios-Marqués, J. M. Merigd, and P. Soto-Acosta, “Online social networks as an enabler of
innovation in organizations,” Management Decision, vol. 53, no. 9, pp. 1906-1920, Oct. 2015, doi:
10.1108/MD-06-2014-0406.

[5] Moh. M. Sulaeman, E. Suhartono, and S. N. Wibowo, “Knowledge Management as a Strategic Pillar in
Organisational Adaptation to the Dynamics of Business Environment Change,” Journal of
Contemporary Administration and Management (ADMAN), vol. 1, no. 3, pp. 208-214, Nov. 2023, doi:
10.61100/adman.v1i3.82.

[6] W. R. King, Knowledge Management and Organizational Learning, vol. 4. Boston, MA: Springer US,
2009. doi: 10.1007/978-1-4419-0011-1.

[7] H. Cha, “A paradigm shift in the global strategy of MNEs towards business ecosystems: A research
agenda for new theory development,” Journal of International Management, vol. 26, no. 3, p. 100755,
Sep. 2020, doi: 10.1016/j.intman.2020.100755.

[8] J. Ferreira, A. Coelho, and L. Moutinho, “Strategic alliances, exploration and exploitation and their
impact on innovation and new product development: the effect of knowledge sharing,” Management
Decision, vol. 59, no. 3, pp. 524-567, May 2021, doi: 10.1108/MD-09-2019-1239.

pg. 383



Journal of Contemporary Administration and Management (ADMAN)
ISSN: 2988-0394 Print / 2988-3121 Online

Vol 2, Issue 1, April 2024, Page 379-385

DOI: https://doi.org/10.61100/adman.v2il.156

[9]

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

[18]

[19]

[20]

[21]

[22]

[23]

[24]

[25]

X. Castafier and N. Oliveira, “Collaboration, Coordination, and Cooperation Among Organizations:
Establishing the Distinctive Meanings of These Terms Through a Systematic Literature Review,” J
Manage, vol. 46, no. 6, pp. 965-1001, Jul. 2020, doi: 10.1177/0149206320901565.

V. Osei and D. Asante-Darko, “Collaboration Within the Supply Chain,” in The Palgrave Handbook of
Supply Chain Management, Cham: Springer International Publishing, 2023, pp. 1-30. doi: 10.1007/978-
3-030-89822-9_56-1.

P. Diawati, S. S. Gadzali, A. J. Mahardhani, B. Irawan, and A. M. A. Ausat, “Analysing the Dynamics
of Human Innovation in Administration,” Jurnal Ekonomi, vol. 12, no. 02, pp. 537-540, 2023,
Accessed: Apr. 04, 2023. [Online]. Available:
https://ejournal.seaninstitute.or.id/index.php/Ekonomi/article/view/1652

S. Sutrisno, A. D. Kuraesin, S. Siminto, I. Irawansyah, and A. M. A. Ausat, “The Role of Information
Technology in Driving Innovation and Entrepreneurial Business Growth,” Jurnal Minfo Polgan, vol. 12,
no. 2, pp. 586-597, 2023, doi: https://doi.org/10.33395/jmp.v12i2.12463.

A. M. A. Ausat, R. Velmurugan, M. M. Mazil, M. A. Mazher, and M. O. Okombo, “Utilisation of
Natural Resources as a Source of Inspiration and Innovation in SME Development,” Apollo: Journal of
Tourism and Business, vol. 1, no. 3, pp. 122-132, 2023, doi: 10.58905/apollo.v1i3.103.

A. Saputra, D. Ilmi, W. Angelina, S. S. Gadzali, and A. M. A. Ausat, “PT Pos Indonesia Public Service
Innovation in Maintaining Existence and Competitiveness in the Industrial Era 4.0 (Case Study of PT
Pos Indonesia KC Subang),” Journal on Education, vol. 5, no. 3, pp. 10302-10311, 2023, Accessed:
Feb. 22, 2023. [Online]. Available: https://jonedu.org/index.php/joe/article/view/1926

N. Vonneilich, “Social Relations, Social Capital, and Social Networks: A Conceptual Classification,” in
Social Networks and Health Inequalities, Cham: Springer International Publishing, 2022, pp. 23-34.
doi: 10.1007/978-3-030-97722-1_2.

R. Cross, A. Parker, L. Prusak, and S. P. Borgatti, “Knowing what we know:,” Organ Dyn, vol. 30, no.
2, pp. 100-120, Nov. 2001, doi: 10.1016/S0090-2616(01)00046-8.

M. Alavi and D. E. Leidner, “Review: Knowledge Management and Knowledge Management Systems:
Conceptual Foundations and Research Issues,” MIS Quarterly, vol. 25, no. 1, p. 107, Mar. 2001, doi:
10.2307/3250961.

J. Paliszkiewicz, S. Svanadze, and M. Jikia, “The role of knowledge management processes on
organizational culture,” Online Journal of Applied Knowledge Management, vol. 5, no. 2, pp. 29-44,
May 2017, doi: 10.36965/0JAKM.2017.5(2)29-44.

S. Handoyo, H. Suharman, E. K. Ghani, and S. Soedarsono, “A business strategy, operational efficiency,
ownership structure, and manufacturing performance: The moderating role of market uncertainty and
competition intensity and its implication on open innovation,” Journal of Open Innovation: Technology,
Market, and Complexity, vol. 9, no. 2, p. 100039, Jun. 2023, doi: 10.1016/j.joitmc.2023.100039.

A. Arjang, S. Sutrisno, R. M. Permana, R. Kusumastuti, and A. M. A. Ausat, “Strategies for Improving
the Competitiveness of MSMEs through the Utilisation of Information and Communication
Technology,” Al-Buhuts, vol. 19, no. 1, pp. 462-478, 2023.

E. M. Heyworth-Thomas, “Creating experiential learning opportunities in enterprise education: an
example of a facilitator-led business simulation game in a taught setting,” Journal of Work-Applied
Management, vol. 15, no. 2, pp. 173-187, Sep. 2023, doi: 10.1108/JWAM-02-2023-0018.

L. Lam, P. Nguyen, N. Le, and K. Tran, “The Relation among Organizational Culture, Knowledge
Management, and Innovation Capability: Its Implication for Open Innovation,” Journal of Open
Innovation: Technology, Market, and Complexity, vol. 7, no. 1, p. 66, Mar. 2021, doi:
10.3390/joitmc7010066.

M. Mohamed, M. Stankosky, and A. Murray, “Applying knowledge management principles to enhance
cross-functional team performance,” Journal of Knowledge Management, vol. 8, no. 3, pp. 127-142,
Jun. 2004, doi: 10.1108/13673270410541097.

H. I. Morales-Huaman, C. J. Medina-Valderrama, A. Valencia-Arias, M. H. Vasquez-Coronado, J.
Valencia, and J. Delgado-Caramutti, “Organizational Culture and Teamwork: A Bibliometric
Perspective on Public and Private Organizations,” Sustainability, vol. 15, no. 18, p. 13966, Sep. 2023,
doi: 10.3390/5u151813966.

D. J. Teece, “Strategies for Managing Knowledge Assets: the Role of Firm Structure and Industrial
Context,” Long Range Plann, vol. 33, no. 1, pp. 35-54, Feb. 2000, doi: 10.1016/S0024-6301(99)00117-
X.

pg. 384



Journal of Contemporary Administration and Management (ADMAN)
ISSN: 2988-0394 Print / 2988-3121 Online

Vol 2, Issue 1, April 2024, Page 379-385

DOI: https://doi.org/10.61100/adman.v2il.156

[26]

[27]

[28]

[29]

[30]

[31]

[32]

I. N. Akuffo, “Cross-functional teams and innovation performance: the case of multinational
enterprises,” International Journal of Export Marketing, vol. 3, no. 3, p. 204, 2020, doi:
10.1504/1JEXPORTM.2020.107720.

K. Verhoest, E. Hans Klijn, L. H. Rykkja, and G. Hammerschmid, “Collaboration for digital
transformation: so much more than just technology,” in Collaborating for Digital Transformation,
Edward Elgar Publishing, 2024, pp. 241-267. doi: 10.4337/9781803923895.00023.

G. Yao, H. Zhao, Y. Hu, and X. Zheng, “Exploring knowledge sharing and hiding on employees’
creative behaviors: A coopetition perspective,” Journal of Innovation & Knowledge, vol. 8, no. 4, p.
100447, Oct. 2023, doi: 10.1016/j.jik.2023.100447.

J. M. Bryson, F. Ackermann, and C. Eden, “Discovering Collaborative Advantage: The Contributions of
Goal Categories and Visual Strategy Mapping,” Public Adm Rev, vol. 76, no. 6, pp. 912-925, Nov.
2016, doi: 10.1111/puar.12608.

S. Luongo, F. Sepe, and G. Del Gaudio, “Regional innovation systems in tourism: The role of
collaboration and competition,” Journal of Open Innovation: Technology, Market, and Complexity, vol.
9, no. 4, p. 100148, Dec. 2023, doi: 10.1016/j.joitmc.2023.100148.

I. Farida and D. Setiawan, “Business Strategies and Competitive Advantage: The Role of Performance
and Innovation,” Journal of Open Innovation: Technology, Market, and Complexity, vol. 8, no. 3, pp. 1-
16, Sep. 2022, doi: 10.3390/joitmc8030163.

K. N. Lemon and P. C. Verhoef, “Understanding Customer Experience Throughout the Customer
Journey,” J Mark, vol. 80, no. 6, pp. 69-96, Nov. 2016, doi: 10.1509/jm.15.0420.

pg. 385



