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Abstract. The advancement of information and communication technology has transformed the 

way business is conducted. Small and Medium Enterprises (SMEs) often face challenges in 

adopting these changes, including difficulties in integrating digital technology into their 

operations. This research aims to understand the dynamics of the successful adaptation of Micro, 

Small, and Medium Enterprises (SMEs) to digital transformation, employing an analysis approach 

that considers social and psychological factors. The study utilizes a qualitative literature review 

method, focusing on data from Google Scholar within the range of 2009-2023. The study's 

findings indicate that SMEs, when confronting digital transformation, can draw several important 

conclusions. Firstly, it is crucial to build strong relationships with customers, business partners, 

and the community through social media and business networks to garner necessary support. 

Secondly, SME owners need to cultivate an adaptive and innovative mindset, along with the 

ability to take risks and resilience in facing failures. Training and psychological support can help 

overcome resistance to change. Thirdly, effective management is key to handling digital 

transformation, with SME owners requiring leadership skills, strategic planning abilities, and 

expertise in efficiently managing human resources. Managerial training can enhance the 

leadership capabilities of SME owners. 
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1.   Introduction 

The evolution of information and communication technology has significantly reshaped the landscape of 

business operations. Small and medium-sized enterprises (MSMEs) often grapple with challenges when 

adapting to these changes, especially in overcoming obstacles related to the seamless integration of digital 

technologies into their daily operations [1]. Given the dynamic nature of technological advancements, a 

proactive approach from MSMEs becomes imperative to navigate and leverage the benefits of digital tools, 

ultimately enhancing their competitiveness and sustainability in the ever-evolving business environment [2]. 

Adapting to digital transformation is not just a necessity; it's a crucial imperative for the sustainability of 

MSMEs in the modern era. Successful incorporation of digital technologies enables MSMEs to optimize 

operational processes, enhance efficiency, and broaden their market reach. In the contemporary business 

landscape, strategically leveraging digital tools not only grants MSMEs a competitive edge but also opens new 

avenues for growth and innovation. Embracing this paradigm shift facilitates not only survival but thriving in 

the dynamic and interconnected business ecosystem, marking a pivotal step towards securing long-term success 

and resilience for MSMEs [3]. 

The success of MSMEs is intricately linked to the support they receive from the community, encompassing 

both understanding and acceptance of digital transformations. The pivotal role of societal support cannot be 

overstated, as it extends beyond mere acknowledgment to active participation in embracing digital changes [4]. 

A community that fosters a culture of understanding and openness to digital advancements creates an 

environment conducive to the success of MSMEs [5]. Furthermore, collaborative efforts among MSMEs, 

facilitated by community support, emerge as a decisive factor. In this collaborative ecosystem, MSMEs can pool 

resources, share knowledge, and collectively navigate the complexities of the digital landscape. The synergy 
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between MSMEs and their communities forms a robust foundation for sustained success and resilience in the 

rapidly evolving digital era. 

The extent to which MSME owners can successfully adopt digital technologies is intricately tied to their 

attitudes, motivation, and mental preparedness for change [6]. Beyond the technological aspect, receptiveness to 

risks, motivation to acquire new knowledge, and resilience in the face of change-induced pressures are crucial 

factors that require careful consideration. A proactive and open attitude towards embracing risks associated with 

digital transformations, coupled with genuine motivation to engage in continuous learning, creates a fertile 

ground for successful technology adoption [7]. Additionally, the ability to withstand the pressures and 

challenges that come with change is a testament to the owner's mental preparedness, influencing their capacity 

to navigate the complexities of the digital landscape effectively. Thus, a holistic approach that addresses not 

only technological aspects but also the psychological dimensions of change is essential for MSME owners to 

thrive in the digital era. 

This research holds the potential to provide profound insights into the dynamics governing the success of 

MSMEs in adapting to digital transformation. The findings derived from this study promise to serve as a 

foundational resource for the development of policies, guidelines, and strategic approaches aimed at supporting 

MSMEs as they navigate the digital era. By delving into the intricacies of MSMEs' digital adaptation, the 

research contributes not only to theoretical understanding but also offers practical implications that can inform 

decision-makers and stakeholders. This comprehensive understanding of the challenges and triumphs in 

MSMEs' digital journey can serve as a compass, guiding the formulation of effective measures to bolster their 

digital capabilities, fostering a conducive environment for growth, innovation, and sustained success in the ever-

evolving digital landscape. 

1.1  Micro, Small, and Medium Enterprises (MSMEs) 

Micro, Small, and Medium Enterprises (MSMEs) are business categories that encompass economic entities 

with a small to medium scale, in terms of the number of employees, turnover, and assets [8]. MSMEs are crucial 

pillars in the global economy as they significantly contribute to job creation, economic growth, and the 

distribution of wealth [9], [10]. The characteristics of MSMEs involve more localized operations, flexibility in 

responding to the market, and a vital role in supporting economic inclusion by engaging in informal sectors. 

Despite limited resources, MSMEs often serve as sources of innovation and competitiveness in the market, 

playing a key role in strengthening a sustainable and diverse economic structure [11]. Therefore, enhancing the 

capacity and support for MSMEs is a primary strategy in promoting inclusive and sustainable economic 

development. 

1.2  Digital Transformation 

Digital transformation refers to a profound process of change in the use of digital technology involving all 

aspects of an entity's operations, strategies, and business models [12]. This includes the integration of digital 

technology to enhance efficiency, innovation, and competitiveness. Digital transformation is not only about 

adopting new hardware and software but also about changing the way of thinking and running the business as a 

whole [13]. In the organizational or corporate context, digital transformation can involve the implementation of 

technologies such as artificial intelligence, the Internet of Things (IoT), data analytics, and cloud computing 

[14]. This transformation not only impacts internal company processes but also alters interactions with 

customers, product or service delivery models, and creates a more interconnected business ecosystem. Thus, 

digital transformation becomes a strategic necessity to align businesses with the rapid changes in the world of 

technology and ensure sustainability and competitiveness in this digital era. 

1.3  Social 

Social refers to the dimension of interaction and relationships among individuals or groups in society. It 

encompasses various aspects of human behavior, social norms, and dynamics of relationships among members 

of society [15]. Social aspects involve the formation of social identity, group structures, and communication 

processes. Social norms that govern individual behavior in society are also an integral part of the social 

dimension, including values, ethics, and rules that shape interaction patterns [16]. Moreover, the social 

dimension also includes phenomena such as social inclusion, community support, and interpersonal interactions 

that form the basis of human social life. With the complexity of the social dimension, understanding social 

factors becomes crucial in analyzing societal dynamics, understanding human behavior, and designing strategies 

or policies that strengthen social bonds and overall well-being. 

1.4  Psychological 
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Psychological refers to the internal dimension of individuals involving cognitive, emotional, and behavioral 

processes [17]. It includes the study of thoughts, feelings, and motivations that shape a person's nature and 

actions. Psychological aspects involve understanding thought patterns, perceptions, and emotional responses of 

individuals to various situations or stimuli [18]. The scope of psychology also includes motivation, desires, and 

decisions made by individuals based on their interpretation of the surrounding world. Psychological studies also 

consider the role of past experiences, personal development, and mental conditions of an individual. Therefore, 

in the context of research or analysis, understanding the psychological dimension becomes essential to detail the 

factors influencing individual behavior and responses to specific situations. Awareness of the psychological 

aspects of individuals has a significant impact, both in the business context, education, and other aspects of life. 

 

2.   Method 

This research adopts a qualitative literature review method, focusing on data sources from Google Scholar 

within the timeframe of 2009-2023. The main objective of this study is to understand the dynamics of the 

success of Micro, Small, and Medium Enterprises (MSMEs) in adapting to digital transformation, applying an 

approach that analyzes social and psychological factors. The process begins with the selection of relevant 

keywords such as "MSMEs," "Digital Transformation," "Social Factors," and "Psychological Factors." A 

rigorous search on Google Scholar is conducted within a specific time range, and strict inclusion criteria are 

applied to select pertinent literature. Following the selection, in-depth content analysis is performed to identify 

key findings, patterns, and concepts related to the dynamics of MSME adaptation. The results of this research 

are expected to provide profound insights into the factors influencing the success of MSMEs' adaptation to 

digital transformation, particularly in the context of social and psychological factors, based on relevant literature 

from Google Scholar within the specified timeframe. 

 

3.   Result and Discussion 

In this ever-evolving and challenging era, micro, small, and medium-sized enterprises (MSMEs) are 

increasingly confronted with significant changes brought about by digital transformation. The success of 

MSMEs in adapting to these changes is not solely determined by technical factors but involves the intricate 

dynamics of social and psychological elements. A comprehensive analysis of the interplay between these factors 

holds the potential to provide a more nuanced understanding of MSMEs capacity to face digital transformations. 

Beyond technological considerations, the socio-psychological fabric, encompassing factors such as 

organizational culture, leadership mindset, and employee attitudes, plays a pivotal role in shaping the trajectory 

of MSMEs digital adaptation journey. By delving into the complexities of these interactions, researchers and 

stakeholders can gain valuable insights into how MSMEs can effectively navigate the multifaceted challenges 

posed by the digital revolution. This holistic understanding is instrumental in developing targeted strategies, 

policies, and support systems that empower MSMEs to thrive amidst the intricacies of the evolving digital 

landscape. 

Primarily, social factors play a pivotal role in the adaptation of Small and Medium-sized Enterprises 

(MSMEs) to digital transformation. The foundational aspect lies in the interactions with customers, business 

partners, and the general community. MSMEs that effectively adapts is often characterized by a keen 

understanding of the needs and expectations of their customers [19], [20]. Active engagement in social media 

and online communities further enhances visibility, fostering a sense of connection and trust. Successful 

MSMEs recognize the significance of building strong relationships, not only for customer retention but also for 

garnering support from the broader community. Leveraging these social dynamics becomes instrumental in 

navigating the digital landscape, as it not only facilitates market responsiveness but also bolsters digital 

marketing efforts [21]. By integrating social elements into their digital strategies, MSMEs can establish a robust 

foundation for sustained success in the dynamic and interconnected business environment. 

Moreover, active engagement in local and global business networks can unlock doors to new opportunities 

for Small and Medium-sized Enterprises (MSMEs) [22]. Collaborative initiatives with fellow MSMEs, larger 

corporations, or research institutions have the potential to broaden the knowledge base and resources required to 

confront technological changes effectively [23]. This social dimension not only facilitates knowledge exchange 

but also fosters a supportive environment for the sharing of ideas and innovations. By participating in diverse 

networks, MSMEs not only gain access to a wealth of insights but also establish valuable connections that can 

fuel collaborative projects and ventures. This collaborative ethos becomes a crucial cornerstone for the success 
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of MSMEs in adapting to the evolving technological landscape, as it enriches their adaptive capacity, promotes 

synergies, and positions them to thrive in an increasingly interconnected and dynamic business ecosystem. 

On the psychological front, the mindset of Small and Medium-sized Enterprises (MSMEs) owners assumes 

a crucial role in the success of digital transformation. The courage to take risks, resilience in the face of failures, 

and the ability to glean valuable lessons from experiences emerge as pivotal aspects. Owners of MSMEs who 

cultivate an innovative and adaptive mindset tend to be more prepared to confront technological changes [24]. A 

forward-thinking and resilient mindset not only empowers MSMEs owners to embrace risk-taking but also 

positions them to view failures as opportunities for learning and growth [25]. This psychological resilience 

becomes a cornerstone for navigating the uncertainties associated with digital transformation. Moreover, an 

owner's receptivity to continuous learning and a proactive approach to innovation are integral components that 

foster a culture of adaptability within MSMEs, enabling them to not only survive but thrive amidst the rapid 

evolution of technology. 

Furthermore, the success of digital transformation in Small and Medium-sized Enterprises (MSMEs) is 

often intricately linked to strong managerial capabilities. Leadership skills, the ability to devise strategic plans, 

and expertise in human resource management are psychological factors that significantly contribute to this 

success [26]. Owners of MSMEs who exhibit proficiency in motivating and engaging employees throughout the 

transformation process are more likely to achieve success [27]. Effective leadership not only involves guiding 

the organization through technological changes but also encompasses the capacity to foster a collaborative and 

innovative culture within the workforce. Strategic planning becomes paramount in navigating the complexities 

of digital evolution, ensuring that resources are optimally allocated, and goals are aligned with the broader 

vision of the enterprise. Consequently, the intersection of managerial prowess and psychological acumen 

emerges as a critical determinant for MSMEs in their quest for success amidst the challenges and opportunities 

presented by digital transformation. 

However, psychological challenges manifest in the form of resistance to change. Some Small and Medium-

sized Enterprises (MSMEs) owners may experience fear of the uncertainty accompanying digital 

transformations, hindering their ability to adapt. The reluctance to embrace digital changes often stems from a 

perceived threat to the familiar and established ways of conducting business. Therefore, supporting MSMEs 

owners with a holistic approach that includes continuous learning initiatives and psychological assistance 

becomes paramount in overcoming these barriers [28], [29]. Fostering a culture that encourages a growth 

mindset and providing psychological support can help alleviate the apprehensions associated with change. By 

recognizing and addressing the psychological dimensions of resistance, stakeholders can empower MSMEs 

owners to navigate the uncharted territories of digital transformation with greater confidence and resilience, 

ultimately enhancing their capacity to thrive in the evolving business landscape. 

In its entirety, the dynamics of Small and Medium-sized Enterprises (MSMEs) successfully adapting to 

digital transformation entail a complex interplay between social and psychological factors. A profound 

understanding of both these facets serves as a strategic foundation for developing policies and supportive 

programs that empower MSMEs to navigate the ever-changing digital landscape. By comprehending and 

managing these factors holistically, MSMEs can optimize their potential and achieve success in the ongoing era 

of digital transformation. The social dimension encompasses interactions with customers, communities, and 

global networks, emphasizing collaboration, visibility, and knowledge exchange. Concurrently, the 

psychological aspect involves the mindset of MSMEs owners, their willingness to embrace risk, resilience in the 

face of failures, and leadership skills. This comprehensive approach acknowledges that successful adaptation 

requires not only technological prowess but also a culture that values innovation, fosters collaboration, and 

provides psychological support. In essence, only by navigating and harmonizing these intertwined social and 

psychological elements can MSMEs unlock their full potential and thrive amidst the dynamic landscape of 

ongoing digital transformation. 

 

4.   Conclusion 

In facing digital transformation, MSMEs can draw several important conclusions from the analysis of social 

and psychological factors that influence their adaptation success. Firstly, building strong relationships with 

customers, business partners, and the community through social media and business networks is crucial. Active 

engagement in the community can provide the necessary support and help MSMEs remain relevant in the digital 

ecosystem. Secondly, MSME owners need to develop an adaptive and innovative mindset. The ability to take 

risks, resilience in facing failures, and a willingness to continue learning are key in navigating technological 

changes. Training and psychological support can help overcome resistance to change and motivate MSME 

owners to continually evolve. Thirdly, effective managerial skills are key to managing the digital transformation 
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process. MSME owners should possess strong leadership skills, strategic planning abilities, and the capacity to 

efficiently manage human resources. In this regard, managerial training can reinforce the leadership capabilities 

of MSME owners. 

To achieve success in digital transformation, MSMEs are advised to actively engage in local and global 

business communities through the utilization of social media and business networks. Additionally, there is a 

need for the development of an adaptive mindset that is open to change, focusing on innovation and continuous 

learning to stay relevant in a rapidly changing market. It is also important for MSME owners to strengthen 

managerial skills, including effective leadership, wise strategic planning, and efficient human resource 

management. Investment in managerial training will help strengthen MSME managerial capacity. Psychological 

support is also crucial, providing assistance in overcoming resistance to change and facilitating continuous 

learning programs. By implementing these recommendations, MSMEs can effectively confront the challenges of 

digital transformation, expand their market reach, and enhance their competitiveness in the ever-evolving digital 

era. 

References 

[1] S. Sutrisno, A. M. A. Ausat, R. M. Permana, and S. Santosa, “Effective Marketing Strategies for 

MSMEs during Ramadan in Indonesia,” Community Development Journal: Jurnal Pengabdian 

Masyarakat, vol. 4, no. 2, pp. 1901–1906, 2023, doi: 10.31004/cdj.v4i2.13792. 

[2] M. A. K. Harahap, A. M. A. Ausat, and S. Suherlan, “Analysing the Role of Religious Education in 

Improving the Work Ethic of MSME Owners,” Journal on Education, vol. 5, no. 4, pp. 15050–15057, 

2023, doi: 10.31004/joe.v5i4.2591. 

[3] M. A. K. Harahap, S. Sutrisno, I. B. Raharjo, R. Novianti, and A. M. A. Ausat, “The Role of MSMEs in 

Improving the Economy in Ramadan,” Community Development Journal: Jurnal Pengabdian 

Masyarakat, vol. 4, no. 2, pp. 1907–1911, 2023, doi: 10.31004/cdj.v4i2.13794. 

[4] S. S. Gadzali, J. Gazalin, S. Sutrisno, Y. B. Prasetya, and A. M. A. Ausat, “Human Resource 

Management Strategy in Organisational Digital Transformation,” Jurnal Minfo Polgan, vol. 12, no. 2, 

pp. 760–770, 2023, doi: https://doi.org/10.33395/jmp.v12i2.12508. 

[5] S. Rijal, A. M. A. Ausat, R. Kurniawati, and S. Suherlan, “Opportunities and Challenges for MSMEs in 

Indonesia in the Face of Ramadan,” Community Development Journal: Jurnal Pengabdian Masyarakat, 

vol. 4, no. 2, pp. 2035–2039, 2023, doi: 10.31004/cdj.v4i2.13936. 

[6] F. Sudirjo, A. M. A. Ausat, S. Rijal, Y. Riady, and S. Suherlan, “ChatGPT: Improving Communication 

Efficiency and Business Management of MSMEs in the Digital Age,” Innovative: Journal Of Social 

Science Research, vol. 3, no. 2, pp. 643–652, 2023, doi: https://doi.org/10.31004/innovative.v3i2.347. 

[7] E. W. Prastyaningtyas, A. M. A. Ausat, L. F. Muhamad, M. I. Wanof, and S. Suherlan, “The Role of 

Information Technology in Improving Human Resources Career Development,” Jurnal Teknologi Dan 

Sistem Informasi Bisnis, vol. 5, no. 3, pp. 266–275, 2023, doi: https://doi.org/10.47233/jteksis.v5i3.870. 

[8] S. Yani, F. Hidayatulloh, and A. Oktriani, “The Effect of Service Quality of Pamanukan Medical Centre 

Hospital on Outpatient Satisfaction in Subang Regency,” Journal of Contemporary Administration and 

Management (ADMAN), vol. 1, no. 1, pp. 34–38, Jul. 2023, doi: 10.61100/adman.v1i1.20. 

[9] S. Sutrisno, “The Role of Partnerships and Business Networks in the Growth of MSMEs in the Digital 

Age,” Technology and Society Perspectives (TACIT), vol. 1, no. 3, pp. 122–131, 2023, doi: 

https://doi.org/10.61100/tacit.v1i3.61. 

[10] S. Sutrisno, R. M. Permana, and A. Junaidi, “Education and Training as a Means of Developing MSME 

Expertise,” Journal of Contemporary Administration and Management (ADMAN), vol. 1, no. 3, pp. 

137–143, Nov. 2023, doi: 10.61100/adman.v1i3.62. 

[11] A. Risdwiyanto, Moh. M. Sulaeman, and A. Rachman, “Sustainable Digital Marketing Strategy for 

Long-Term Growth of MSMEs,” Journal of Contemporary Administration and Management (ADMAN), 

vol. 1, no. 3, pp. 180–186, Nov. 2023, doi: 10.61100/adman.v1i3.70. 

[12] S. Kraus, P. Jones, N. Kailer, A. Weinmann, N. Chaparro-Banegas, and N. Roig-Tierno, “Digital 

Transformation: An Overview of the Current State of the Art of Research,” Sage Open, vol. 11, no. 3, p. 

215824402110475, Jul. 2021, doi: 10.1177/21582440211047576. 

[13] M. A. K. Harahap, S. Sutrisno, F. Fauzi, I. A. Jusman, and A. M. A. Ausat, “The Impact of Digital 

Technology on Employee Job Stress: A Business Psychology Review,” Jurnal Pendidikan Tambusai, 

vol. 7, no. 1, pp. 3635–3638, 2023, Accessed: Mar. 29, 2023. [Online]. Available: 

https://jptam.org/index.php/jptam/article/view/5775 



Journal of Contemporary Administration and Management (ADMAN) 

ISSN: 2988-0394 Print / 2988-3121 Online 

Vol 2, Issue 1, April 2024, Page 325-330 

DOI: https://doi.org/10.61100/adman.v2i1.127 

pg. 330 
 

[14] S. Suherlan and M. O. Okombo, “Technological Innovation in Marketing and its Effect on Consumer 

Behaviour,” Technology and Society Perspectives (TACIT), vol. 1, no. 2, pp. 94–103, Oct. 2023, doi: 

10.61100/tacit.v1i2.57. 

[15] D. Umberson and J. Karas Montez, “Social Relationships and Health: A Flashpoint for Health Policy,” J 

Health Soc Behav, vol. 51, no. 1_suppl, pp. S54–S66, Mar. 2010, doi: 10.1177/0022146510383501. 

[16] M. W. Morris, Y. Hong, C. Chiu, and Z. Liu, “Normology: Integrating insights about social norms to 

understand cultural dynamics,” Organ Behav Hum Decis Process, vol. 129, pp. 1–13, Jul. 2015, doi: 

10.1016/j.obhdp.2015.03.001. 

[17] F. M. Morales-Rodríguez, I. Espigares-López, T. Brown, and J. M. Pérez-Mármol, “The Relationship 

between Psychological Well-Being and Psychosocial Factors in University Students,” Int J Environ Res 

Public Health, vol. 17, no. 13, p. 4778, Jul. 2020, doi: 10.3390/ijerph17134778. 

[18] C. E. Izard, “Emotion Theory and Research: Highlights, Unanswered Questions, and Emerging Issues,” 

Annu Rev Psychol, vol. 60, no. 1, pp. 1–25, Jan. 2009, doi: 10.1146/annurev.psych.60.110707.163539. 

[19] A. D. Subagja, A. M. A. Ausat, and Suherlan, “The Role of Social Media Utilization and Innovativeness 

on SMEs Performance,” Jurnal IPTEK-KOM (Jurnal Ilmu Pengetahuan dan Teknologi Komunikasi), 

vol. 24, no. 2, pp. 85–102, 2022, doi: https://doi.org/10.17933/iptekkom.24.2.2022.85-102. 

[20] A. D. Subagja, A. M. A. Ausat, A. R. Sari, M. I. Wanof, and S. Suherlan, “Improving Customer Service 

Quality in MSMEs through the Use of ChatGPT,” Jurnal Minfo Polgan, vol. 12, no. 2, pp. 380–386, 

2023, doi: https://doi.org/10.33395/jmp.v12i2.12407. 

[21] F. Sudirjo, “Marketing Strategy in Improving Product Competitiveness in the Global Market,” Journal 

of Contemporary Administration and Management (ADMAN), vol. 1, no. 2, pp. 63–69, Aug. 2023, doi: 

10.61100/adman.v1i2.24. 

[22] A. M. A. Ausat, E. Siti Astuti, and Wilopo, “Analisis Faktor Yang Berpengaruh Pada Adopsi E-

commerce Dan Dampaknya Bagi Kinerja UKM Di Kabupaten Subang,” Jurnal Teknologi Informasi dan 

Ilmu Komputer (JTIIK), vol. 9, no. 2, pp. 333–346, 2022, doi: 10.25126/jtiik.202295422. 

[23] L. Anatan and Nur, “Micro, Small, and Medium Enterprises’ Readiness for Digital Transformation in 

Indonesia,” Economies, vol. 11, no. 6, p. 156, May 2023, doi: 10.3390/economies11060156. 

[24] A. M. A. Ausat and T. Peirisal, “Determinants of E-commerce Adoption on Business Performance : A 

Study of MSMEs in Malang City , Indonesia,” Journal On Optimizations Of Systems At Industries, vol. 

20, no. 2, pp. 104–114, 2021, doi: 10.25077/josi.v20.n2.p104-114.2021. 

[25] M. P. Lynch and A. C. Corbett, “Entrepreneurial mindset shift and the role of cycles of learning,” 

Journal of Small Business Management, vol. 61, no. 1, pp. 80–101, Jan. 2023, doi: 

10.1080/00472778.2021.1924381. 

[26] O. Karneli, “The Role of Adhocratic Leadership in Facing the Changing Business Environment,” 

Journal of Contemporary Administration and Management (ADMAN), vol. 1, no. 2, pp. 77–83, Aug. 

2023, doi: 10.61100/adman.v1i2.26. 

[27] D. Kristanti, Sudarmiatin, and L. W. Wardana, “The Influence of MSME Owner Leadership and 

Motivation on Employee Productivity in the Weaving MSME Business Environment in Bandar,” Asian 

Journal of Management Analytics, vol. 2, no. 4, pp. 451–464, Oct. 2023, doi: 10.55927/ajma.v2i4.6626. 

[28] R. Martínez-Peláez et al., “Role of Digital Transformation for Achieving Sustainability: Mediated Role 

of Stakeholders, Key Capabilities, and Technology,” Sustainability, vol. 15, no. 14, p. 11221, Jul. 2023, 

doi: 10.3390/su151411221. 

[29] Kamaliah, Aunurrafiq, N. Badriyah, and S. Seti, “Self management and entrepreneurial mindset to 

support the MSMEs owner’s financial well-being,” Cogent Business & Management, vol. 11, no. 1, pp. 

1–17, Dec. 2024, doi: 10.1080/23311975.2023.2290724. 


